
Code: 17E00407 
 

MBA IV Semester Regular & Supplementary Examinations September 2020 
INTERNATIONAL FINANCIAL MANAGEMENT 

(For students admitted in 2017 & 2018 only) 
 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1 (a) Explain the factors responsible for growing importance of international financial management. 
 (b) Briefly discuss why international trade takes place. Do factors affecting international trade also 

affect international capital movement? Explain. 
OR 

2 (a) Discuss about the different types of accounts in balance of payment. 
 (b) Compare and contrast sterilized and unsterilized financial system. 
   
3 (a) Explain the contents in foreign exchange management act. 
 (b) Discuss the forward market hedge and option market hedge. 

OR 
4 (a) What are the major functions of foreign exchange market? 
 (b) What is foreign exchange management risk? Explain different types of foreign exchange risks. 
   
5  Discuss in detail about FDI and explain the motives and theories of FDI. 

OR 
6 (a) What is transfer pricing? Explain the significance of transfer pricing. 
 (b) Discuss the different techniques available for currency risk management. 
   
7 (a) Discuss the methods of evaluating international investment decision. 
 (b) Explain the significance of Eurocurrency and Eurobonds? 

OR 
8  What is international tax? Explain the different methods of international taxation. 
   
9  Explain the financial goals and barriers of MNC in India. Identify the risks faced by multinational 

companies and the method to tackle them. 
OR 

10 (a) Discuss the trend in FDI in the various sectors. 
 (b) How cost of capital and capital structure of MNCs influenced in global market? Explain. 
   

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  Famous for its shocking advertisements Benetton started in 1955 as a small business. Luciano 

Benetton and his family started by selling colored sweaters door to door in Treviso, Italy. Over 
time a regional network of family, friends and agents set up a closely monitored set of distinctive 
retail outlets. Over a 15-year period Benetton built up 300 affiliated but independently owned 
outlets in Italy and a factory with new methods to dye and condition wool. 
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      Benetton was not directly involved in the retail outlets, who received high quality products at 
low costs. Parts of the manufacturing savings are realized by outsourcing to neighboring 
subcontractors. Today Benetton has kept this loose network of independent production 
subcontractors and distribution agents but has now built up to a global network of over 7,000 
retail stores. Of these, Benetton owns only about 50 flagship stores and the great majority are 
operated by independent entrepreneurs. Over 80 percent of production still takes place in Italy 
and the company is still 72 percent owned by the Benetton family. Benetton is one of those 
successful global companies that was partly successful because its production and design 
concept was built on a strong home base. It then expanded the marketing end of its business 
through closely monitored (but not owned) independent stores. These were able to use the 
Benetton brand name and distinctive colours and were supported by clever international 
advertising. Benetton does not advertise its clothes directly. Rather its advertisements are for a 
“lifestyle”. The “United Colors of Benetton” ads are designed for a homogeneous global 
consumer interested in fast cars and a fast lifestyle. Benetton goes in for cutting-edge advertising 
that grabs public attention. This creates an image of new-age awareness, as Benetton 
advertising has featured Formula I cars, AIDS, high art, and “attitude”. How well this plays out 
globally is uncertain. For example, in 1988 Benetton had 700 retail stores in the US but by 1995 
it only had 150. Is this because Benetton has too European an image to succeed in middle 
America? How can an Italian family firm understand the American lifestyle from its European 
bases?  

  Questions: 
 (a) Is Benetton a multinational enterprise? 
 (b) What are the country-specific factors that have helped Benetton be a success? 
 (c) What are Benetton’s firm-specific advantages? 
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MBA IV Semester Supplementary Examinations November/December 2019 
INTERNATIONAL FINANCIAL MANAGEMENT 

(For students admitted in 2017 only) 
 

Time: 3 hours                                                                                                           Max. Marks: 60 
 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: 05 X 10 = 50 Marks) 

 

1  Why is it important to study international financial management? Explain. 
OR 

2  Explain the nature and scope of international financial management. 
   
3  What is the difference between the retail or client market and the wholesale or interbank market 

for foreign exchange? 
OR 

4  Write the functions and structure of foreign exchange market. 
   
5  Discuss and compare the cost of edging by forward contracts and option contract. 

OR 
6  Discuss the implications of purchasing power parity for operating exposure. 
   
7  Why do you think the host country tends to resist cross-border acquisitions rather than Greenfield 

investments? 
OR 

8  What makes the APV capital budgeting framework useful for analyzing foreign capital 
expenditures? 

   
9  Define and discuss indirect world systematic risk. 

OR 
10  Describe the key factors contributing to effective cash management within a firm. Why is the cash 

management process more difficult in a MNC? 
   

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  A company will receive $ 5.5 million in three months (March) from now. It will like to place this 

sum for six months in Euro-dollar market. The rates are likely to go down. The current rate is        
1 percent over and above that of LIBOR, which is 9 percent. Euro dollar 3-months interest future 
is quoted at 90.  

  Question: 
  What can the company do? 

 
***** 
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MBA IV Semester Regular Examinations May 2019 
INTERNATIONAL FINANCIAL MANAGEMENT 

(For students admitted in 2017 only) 
 

Time: 3 hours                                                                                                               Max. Marks: 60 
 

 

All questions carry equal marks 
***** 

SECTION – A 
(Answer the following: (05 X 10 = 50 Marks) 

 

1  How is international financial management different from domestic financial management? 
OR 

2  Explain goals for international financial management. 
   
3  How are foreign exchange transactions settled between international banks? 

OR 
4  Discuss the implications of interest rate parity, exchange rate determination. 
   
5  How would you define transaction exposure? How is it different from economic exposure? 

OR 
6  Explain the difference in the transaction process between the monetary/non monetary method 

and the temporal method. 
   
7  How would you incorporate political risk into the capital budgeting process of foreign investment 

projects? 
OR 

8  Explain approaches to project evaluation in detail. 
   
9  Explain why and how a firm’s cost of capital may decrease when the firm’s stock is cross-listed 

on foreign stock exchanges. 
OR 

10  How might a MNC use transfer pricing strategies? How do import duties affect transfer pricing 
policies? 

   
SECTION – B 

(Compulsory question, 01 X 10 = 10 Marks) 
11  Case Study: 
      A team of specialists has assigned the following scores to various criteria of BERI techniques 

in that order: 4, 0, 0, 1, 1, 0, 1, 2, 1, 0, 1, 1, 2, 2, 0. How do you rate the country with regard to its 
climate for foreign investment? 

 
***** 


